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Brevity

Samples

Sample # 1

Subject:  Metropolitan Lecture Series  

Paragraph:  A robust program of ticketed lectures related to the Museum's special exhibitions, permanent collection, and concert series runs from September to June. Tickets may be purchased individually or by subscription. (View a schedule of all upcoming subscription lectures.)
URL to the page: http://www.metmuseum.org/events/ev_lecture.asp

Date investigated:  8/28/02

Sample # 2

Subject:  Works by Paul Gauguin

Paragraph:  Paul Gauguin is represented by eight works spanning nearly his entire career and most of his voyages. They range from the tender depiction of his daughter in Paris, The Little Dreamer, Study of the Artist's Daughter Aline, Rue Carcel (1881) to Landscape at Pont-Aven, painted in Brittany (1888); Blue Tree Trunks, Arles (1888), from his stay with Van Gogh in the south of France; and Adam and Eve (1902), painted in the South Pacific just a year before the artist's death. Gauguin's engaging, unforgettable, Portrait of a Young Girl Vaïte (Jeanne) Goupil (1896), who was the daughter of a French merchant in Tahiti, is the only known portrait commission ever undertaken by the artist.
URL to the page:  http://www.metmuseum.org/special/Ordrupgaard/copenhagen_more.htm

Date investigated:  8/28/02

Sample # 3

Subject:  Impressionism Exhibition 

Paragraph:  This exhibition presents some 80 superb paintings—by Degas, Gauguin, Monet, Pissarro, and Sisley, as well as several important Danish artists—from the renowned Ordrupgaard Collection, located just outside of Copenhagen. The collection was assembled by Danish insurance magnate Wilhelm Hansen (1868–1936), who in 1918 constructed a country house with a large picture gallery in which to display his French art. When his wife, Henny, died in 1951, she bequeathed the collection—and the home from which it derives its name—to the Danish government.
Accompanied by a catalogue.
URL to the page: http://www.metmuseum.org/special/se_event.asp?OccurrenceId={C9AAB34D-859E-11D5-93FE-00902786BF44}

Date investigated: 8/28/02

Sample # 4

Subject:  Photography Exhibition 

Paragraph:  Some sixty photographs of New York City—including many landmarks of American photography—are on view at The Metropolitan Museum of Art through August 25, 2002. Since September 1839, when the painter Samuel F. B. Morse put aside his brushes for a camera, photography has been integral to the life and art of New York City. This celebration of the city as muse includes nineteenth-century photographs by Edward Anthony, Silas Holmes, and anonymous artists, and twentieth-century works by Berenice Abbott, Ralston Crawford, Walker Evans, Walter Gropius, Lewis Hine, Helen Levitt, Edward Steichen, and James VanDerZee, among others. With the exception of Chatham Square (1853–55), a rare daguerreotype street scene on loan from the renowned Gilman Paper Company Collection, all of the photographs in the exhibition are drawn from the collection of the Metropolitan's Department of Photographs.
URL to the page:  http://www.metmuseum.org/special/ny_ny/photo_more.htm

Date investigated:  8/28/02

Sample # 5

Subject:  Sesquicentennial Celebration of Central Park Exhibition

Paragraph:  In celebration of the 150th anniversary of the legislation (July 21, 1853) that designated as “a public place” the lands that were to become New York’s Central Park, the Museum will be mounting an exhibition about the design and construction of the park. The principal focus will be the original presentation plans and drawings, by Calvert Vaux and Frederick Law Olmsted, for their “Greensward” plan, which won the competition of 1858. A selection of working drawings and contemporary photographs will illustrate the actual construction of the park according to that design. Most of the objects will be lent by the Municipal Archives or the Department of Parks of the City of New York.
URL to the page:  http://www.metmuseum.org/special/se_event.asp?OccurrenceId={9B8FB8EA-AE97-11D6-945F-00902786BF44}

Date investigated:  8/28/02

Evaluation 

Strategy 1. The Language is Terse.

Nothing is repeated except where the context demands repetition. 

Test
1 

YES=1, NO=0.

Impression

1

YES=1, NO=0.

Example

NA

Comments

NA

The text is generally free of unnecessary adjectives and adverbs.

Test
0 

YES=1, NO=0.

Impression

0  

YES=1, NO=0.

Example

Sample # 2

Comments

The author is trying to buildup the painter with adverbs and adjectives, but it is unnecessary because the painter is a world-renowned artist.  Just give the facts.

The text does not take more than a phrase to establish context at the beginning or end of a paragraph or sentence.

Test
0

YES=1, NO=0.

Impression

0

YES=1, NO=0.

Example

sample # 5

Comments

The author seems to ramble his opening sentence.  A brief and precise description is needed for an opening sentence.  The history and dates should come after the first sentence 

There are few phrases that could easily be replaced with single words.

Test
0

YES=1, NO=0.

Impression

0

YES=1, NO=0.

Example

All samples

Comments

Sentences can all be cut down and replaced with short phases. 

One-or-two syllable words make up the bulk of the words.

Test
0 

YES=1, NO=0.

Impression

0  

YES=1, NO=0.

Example

All samples 

Comments

I would say that all of the sample paragraphs have wordy sentences that could be turn into simple phases and maybe even single words

In each paragraph, at least one key word describes a physical thing or an act.

Test
0 

YES=1, NO=0.

Impression

0

YES=1, NO=0.

Example

Sample # 1, 4, 5

Comments

In general, the writer has chosen the familiar or frequently used word over the rare or unfamiliar one.

Test
0

YES=1, NO=0.

Impression

0  

YES=1, NO=0.

Example

Sample # 3 and 4

Comments

The paragraphs were not overly full of unfamiliar words, but there were some situations were certain words could have been substituted by more common words.

References:

See: Baker & Goldstein (1966), Bork (1983), Glass (1989), Horton (1990), Krug (2000), Levine (1997), Morkes & Nielsen (1997, 1998), Nielsen (1997a, 1997b, 1999f), Spyridakis (2000), Sullivan (1998) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf .

Strategy 2. Paragraphs are short.

Each paragraph has four sentences or less.

Test
2

ONE SENTENCE= 4, TWO SENTENCES = 3, THREE SENTENCES = 2, FOUR SENTENCES = 1, MORE = 0.

Impression

0

YES=1, NO=0.

Example

Sample # 3 and 4 

Comments

The paragraphs do not long due to number of sentences, but due to wordiness within sentences.

Each paragraph focuses on only one main idea.

Test
0

YES=1, NO = 0.

Impression

0  

YES=1, NO=0.

Example

Sample # 3, 4, and 5 

Comments

The paragraphs can be made into 3 or 4 small paragraphs so that reader can skim the page.

In the layout on the site, each paragraph has no more than six lines.

Test
1

TWO LINES= 5, THREE LINES = 4, FOUR LINES = 3, FIVE LINES = 2, SIX LINES = 1, MORE = 0.

Impression

0  

YES=1, NO=0.

Example

Sample # 2, 3, 4, and 5 

Comments

The writer did not try to keep paragraphs short.

References:

See: Abeleto (1999), America Online (2001), Apple (1997), Bricklin (1998), Gee et al (1999), Henderson & Bradford (1984), Holcomb et al (1999), Horton (1990), Hudson & Berman (1985), Kaiser (2000), Killian (1999), Lynch (1997), Marschark & Paivio (1977), NCSA (1996), Spyridakis (2000), Sullivan (1998), Zipf (1949) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf
Strategy 3. Marketing yes, fluff no.

The focus is on the customer, not the corporation.

Test
0

YES=1, NO = 0.

Impression

0  

YES=1, NO=0.

Example

Sample # 4 and 5

Comments

At first I did not think this was applicable topic for the Met Web Page, but when I looked at the last two paragraphs the writer seems to self promote the web page.  He wrote that the majority of photos would be coming from the Met and he also wrote that they would be on view at the met.  That seems pretty obvious because the page is about the Met’s exhibits. I guess this might also fall into repetition.

The text does not seem boastful.

Test
1.

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA 

Comments

NA

The writers avoid slogans and marketing phrases.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA 

Comments

NA

The writers restrain their enthusiasm. 

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

Sample # 1, 3, 

Comments

Writer tends to use exciting adjectives like robust, superb, and renowned.

The writers avoid noun clumps.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA

Comments

NA

If discussing features and benefits, the writers use far more nouns and verbs than adverbs and adjectives.

Test
0

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample # 1and 3

Comments

In these two paragraphs the writer uses about two adjectives in the opening sentence about the feature exhibitions.

The writers provide evidence behind the claims.

Test
0

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

All samples 

Comments

Has limited educational material linked to page and has no reviews.  The met is probably reviewed everyday in one paper or another.  I am sure they could find some to link to their page.  

The tone is neutral, almost objective.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

Sample # 1 and 3

Comments

The tone is not overly subjective, but could use a little cutting to make writing 100% objective.  

References

See: Bricklin (1998), Morkes & Nielsen (1997), Nielsen (1997b, 1999f, 2000a, 2000b), Spyridakis (2000) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf
Strategy 4. Tangential material is moved out of the way.

Background or supplementary material is linked to, not forced on the users.

Test
1

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample #3, 4, and 5

Comments

Could be put into another paragraph or a link to history.

When the topic is complex, information is broken up into many paragraphs, sections, or pages.

Test
0

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample # 3, 4, and 5

Comments

All information is in one paragraph.

When there are multiple links to related stories the links are pulled out of the regular running text.

Test
0

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample # 2, 3, 4, and 5

Comments

Used running text links in one paragraph, but did not use them in the other four.  The link are usually at the bottom of the page.

All facts and ideas are relevant to the main topic of the paragraph, not extra.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA 

Comments

NA

References

See: Bricklin (1998), Horton (1990), Levine (1997), Morkes & Nielsen (1997b), Rajani & Rosenberg (1999), Slatin (1988), Spyridakis (2000) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf
Strategy 5. Brevity is not carried to the point of ambiguity.

The writer does not achieve brevity by condensing phrases into clumps of letters.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA

Comments

NA

The writers leave articles in the text.. 

The, a, and an help people identify the nouns and noun phrases, distinguishing them from verbs.  The articles also make explicit whether you mean this particular item, or just any item like this.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA

Comments

NA

The writers preserve relative pronouns like who, which, that.  

These help people see the relationship between the subordinate clause and the main clause.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA

Comments

NA

Nothing stands between the subject and the verb.

Test
0

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample 4, and 5 

Comments

The writing sometimes quick and easily flowing, but sometimes the writing is like walking through mud.  My guess is that many different authors worked on the web page.

References

See: Bricklin (1998), Galitz (1985), Horton (1990), Ramey (1989), Waite (1982) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf
Strategy 6. Repeating categories of information appear in tables.

If the same categories appear over and over, they form columns in a table.

Test
0.

YES = 1, NO= 0.

Impression

0

YES=1, NO=0.

Example

Sample # 2 and 4 

Comments

When listing multiple artist and works of art they could use bullets.

If the text seems to be comparing sets A and B, all the components of each set appear in a table.

Test
NA

YES = 1, NO= 0.

Impression

NA

YES=1, NO=0.

Example

NA 

Comments

NA

Tables fit within the window.

Test
1

YES = 1, NO= 0.

Impression

1

YES=1, NO=0.

Example

NA 

Comments

There were no tables, but pictures could be view with out having to scroll.

References

See: Brusaw, Alred, & Oliu (1997), Horton (1990), Tufte (1983) in the bibliography at http://www.webwritingthatworks.com/HTres2cbiblio.pdf.pdf
Total Score

Assigning a grade to text is always a bit arbitrary.  But counting up the points for these sample texts, we reach this diagnosis:

Total Points:  26
Total Possible: 56

Percentage:  46%

Interpretation

90-100%: Excellent brevity.

75-89%: Pretty brief, but occasionally rambling.

60-74%: Could use some trimming.

45-59%: Verbose.

25-44%: Horribly overgrown.

0-24: Grotesque. 

Overall Conclusions

The Metropolitan Museum web site is a good site, but with some changes it could be a great site.  The writing on the web page is probably the biggest problem.  The writing needs to become more precise and to the point. The subjective adverbs and adjectives also need to be cut out of the text.  Organization of ideas and links are also important issues.  

Major Recommendations


1) Focus on topic sentences- make them more precise and to the point

2) Cut out all subjective adverbs and adjectives 

3) When writing list of artist and works of art use bullets or charts

4) Trim down paragraphs by focusing on one topic a paragraph 

5) Have links to reviews and more information in running paragraphs and not at the bottom of the web page (people may never get that far)

Heuristic Online Text (HOT) Evaluation Instrument © 2002 Jonathan Price


